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Miaz a GA4?



Klasszikus

Weboldal property

App App property
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Legfontosabb elonyok

Egységesitett riportolas weboldalakhoz és mobil appokhoz
Rugalmas adatgydjtés

Automatikus mérés kiilonbozo felhasznaloi interakciokhoz
Ujfajta riportolas lehetségek és funkciok

A GA4 property tipus jelenleg meg fejlesztes alatt all!

R 2 2 2



GA4 vs Universal Analytics
mi valtozik?



Fiok struktira



Fiok (Account)
Web Tulajdon (Property) Tracking Code



Fiok (Account)
Web Tulajdon (Property) App Tulajdon (Property)



Fiok (Account)
Tulajdon (GA4 Property) < Data Stream

Data Stream

e Data Stream




Fiok (Account)
Tulajdon (Standard Property) Tulajdon (GA4 Property)



Adatmodell



Session

Pageview

Category: urlap

Action: kitoltes

Label: kepzes-jelentkezes
Value: 0




\

Page View

Scroll

Course
Action: subscribe
URL: https:/exactmatch.hu/online-kepzesek/kezdo-ga4-kepzes/

Author: aron




Az eventeket arra hasznalhatjuk...

-=> Universal property: hogy egy universal property-ben a
weboldalon belul tortént felhasznaloi interakciokat mérjuk

vele

-> GA4L property: gyakorlatilag minden, ami a weboldalon vagy
az app-ban torténik, az egy event (esemény)



Osszehasonlitas



Universal property

GA4 property

Standard reports Yes Limited
Ad-hoc reports Limited Yes
Filter internal traffic Yes Yes
Other permanent filters Yes Limited
Automatic tracking No Yes
Adjust attribution No Yes




Cross-domain tracking

Integrate with Google Ads

Integrate with other Google products
Raw data (BigQuery)

Data import

Looker Studio connector

Yes

Yes

Yes

Paid

Yes

Yes

Yes

Yes

Yes

Free

Yes

Yes



GA4 property létrehozas és
alapbeallitasok



A On 1 July 2023, this property will stop processing data. Starting in March 2023, for continued website measurement, migrate your original property
settings to a Google Analytics 4 (GA4) property, or they'll be copied for you to an existing GA4 property, reusing existing site tags.

0O

Exact Match > Exact Match

Analytics Reporting ~

ADMIN USER

Y@ | Create Account

Exact Match
By Account Settings
aas Account Access Management
Y AliFilters
D Account Change History

B Rubbish Bin

Q| Try searching “Compare bounce rate this week with last week”

[ZOWESVA | Create Property

v Exact Match (UA-160411267-1)
- GA4 Setup Assistant
ﬁ Property Settings
ass Property Access Management
<> » Tracking Info
D Property Change History
Dd Data Deletion Requests

PRODUCT LINKS

=] Google Ads links
E AdSense links

ﬁ Ad Exchange links

Dismiss Learn more

A

Reporting

B view Settings

amm View Access Management
Goals

2. Content Grouping

Y Filters
» Channel Settings

™ E-commerce Settings

Dd Calculated metrics BETA

PERSONAL TOOLS & ASSETS

Z|Z segments

-
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Manage GA4 migration
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..I Analytics "

< Back

Property creation Business details Business objectives Data collection

Create a property

To measure your web and app data, create a Google Analytics 4 property. Each property you create holds all your
measurement data for any selection of websites and apps you choose.

Property details

Property name

Teszt -[GA4

Reporting time zone ()

Hungary ~ (GMT+02:00) Hungary Time ~

Currency

Hungarian Forint (Ft) ~

You can edit these property details later in Admin

Show advanced options

1,998 more properties can be created on this account.



Property creation Business details Business objectives Data collection

Describe your business

Help us better understand your business by answering the following.

Business details

Industry category (Required)

Internet & Telecom ~

Business size (Required)

@ Small - 1 to 10 employees

O Medium - 11 to 100 employees
O Large — 101 to 500 employees

O Very Large - 501+ employees



Property creation Business details Business objectives

Choose your business objectives

For reports that are personalised to your business,
select the topics most important to you.

Generate leads
ol O

Analyse visitor metrics and attract new customers

‘Q Drive online sales O

Analyse purchase behaviour and get more sales

Q Raise brand awareness O

Spread the word about your business

g Examine user behaviour 0O
Learn how people use your site or app

Get baseline reports
JQ\ Multiple types of reports (this option can't be combined
with other options)

Data collection



Start collecting data

To set up data collection for your website or app, choose from where you will be collecting data (the Web, an Android app or an iOS app). Next, you'll

Choose a platform

Web

get instructions for adding a data collection tag to that source.

Learn more about data collection [/

@ Android app

@ iOS app




Adatgyljtés

d N

analytics.js

GTAG

GTM

GTAG

GTAG

GTM

GTM

GTM




X Set up data stream

Set up your web stream

Website URL Stream name

https:/ v  www.mywebsite.com My Website

4 Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view measurement.
Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no personally
identifiable information will be sent to Google.Learn more

Measuring: Page views e Scrolls @ Outbound clicks + 4 more

Create stream




X Enhanced measurement

Page views

Capture a page view event each time a page loads or the website changes the browser history state.
Optionally turn off browser history-based events under advanced settings.

Show advanced settings

Scrolls
Capture scroll events each time that a visitor gets to the bottom of a page.

Outbound clicks

Capture an outbound click event each time a visitor clicks a link that leads them away from your
domain(s). By default, outbound click events will occur for all links leading away from the current
domain. Links to domains configured for cross-domain measurement (in Tagging Settings) will not
trigger outbound click events.

Site search

Capture a view search results event each time a visitor performs a search on your site (based on a query
parameter). By default, search results events will be fired any time a page loads with a common search
query parameter in the URL. Adjust which parameters to look for under advanced settings.

Show advanced settings

Form interactions
Capture a form interaction event each time a visitor interacts with a form on your website.

Video engagement

Capture video play, progress, and complete events as visitors view embedded videos on your site. By
default, video events will be automatically fired for YouTube videos embedded on your site with JS API
support enabled.

File downloads

Capture a file download event each time a link is clicked with a common document, compressed file,
application, video or audio extension.

8




X Web stream details

@ Data collection is active in the past 48 hours.

Stream details V4
STREAM NAME STREAM URL STREAM ID MEASUREMENT ID
Exact Match Web https://exactmatch.hu [ | G-0278KP8OLG |0
Events

4" Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view measurement. Q
Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no personally
identifiable information will be sent to Google.Learn more

Measuring: Page views @ Scrolls @ Outbound clicks  + 3 more @

Modify events

Modify incoming events and parameters. Learn more >
Create custom events

- >
Create new events from existing events. Learn more
Measurement Protocol API secrets N

Create an API secret to enable additional events to be sent into this stream through the Measurement Protocol. Learn more




X Installation instructions

Install your Google tag

®
You can use a website builder or content management system v/ (—m
(CMS) to finish setup automatically, or install your tag manually. To ~
ensure you get accurate measurement, make sure your tag is
installed on every page of your site. \
Install with a website builder or CMS Install manually

If you manage your site using one of the platforms listed below, you can finish setting up your Google tag without making changes to
your code.

1. Get installation instructions by scanning a URL or choosing your website platform

https://exactmatch.hu ® Scan
Supported platforms
@ Site Kitplugin  §) Monsterlnsights plugin =~ wx Wix % Squarespace [} Duda  Show 3 more

Don't see your website builder or content management system? Click here to learn more or install manually.




X Installation instructions

Install your Google tag

You can use a website builder or content management system
(CMS) to finish setup automatically, or install your tag manually. To
ensure you get accurate measurement, make sure your tag is
installed on every page of your site. \

Install with a website builder or CMS Install manually

Install the Google tag manually

Below is the Google tag for this account. Copy and paste it in the code of every page of your website, immediately after the <head>
element. Don't add more than one Google tag to each page.

<!-- Google tag (gtag.js) --> Wf]
<script async src="https://www.googletagmanager.com/gtag/js?id=G-0278KP80LG"></script>
<script>

window.dataLayer = window.dataLayer || [];

function gtag(){dataLayer.push(arguments);}

gtag('js', new Date());

gtag('config', 'G-0278KP80LG');

</script>

Use Google Tag Manager

For additional features including multiple tag management and enterprise workflows, install and manage with Google Tag Manager.

Learn more




X GA4 - Configuration [
Tag Type

l Google Analytics: GA4 Configuration
o Google Marketing Platform

Measurement ID ®
{{GA4 Measurement ID}}

v Send to server container (3

Server Container URL

https:/, [l [ |

Fields to Set

Field Name

allow_google_signals

Consent Settings (BETA) ®

Built-In Consent Checks (®

ad_storage  analytics_storage

Additional consent checks
No additional consent required

Triggering

Firing Triggers

@ All Pages
Page View

Value
{{Regex - consent to marketing cookies}}

Save




..l Analytics

Exact Match > Exact Match

Exact Match GA4 ~

ﬁ ADMIN USER

® a

6

)

LGV -+ Create Property

Exact Match GA4 (243372114)
Setup Assistant
[ Property Settings

.ss Property Access
Management

':3 Data Streams

8 Events
R

Conversions

Audiences

De

Custom definitions

o
g

» Data Settings

((J

>

Data Import

Reporting Identity

Q_ Try searching "where did my users come from"

=0 : @

@ This is your new GA4 property. Your connected Universal Analytics property remains unchanged.

Open connected property ]

Setu p Assistant Connected to Exact Match

Set up these features to get the most out of your new property. Your smarter, more advanced data
analysis awaits.Learn more about the Setup Assistant

0 /12 marked complete

Data collection

Collect website and app data
Collect event data by adding the Google tag to your web pages. Learn more

€ Property settings

Turn on Google signals
Access aggregated data from people with Google accounts who allow Ads Personalisation. Learn more

Set up conversions
Identify the key user interactions most important to your business. Learn more

Define audiences

©2023 Google | Analytics home | Terms of Service | Privacy policy | [Z] Send feedback

DATA FLOWING

SIGNALON

2 AUDIENCES )




Setup Assistant Connected to Exact Match

Set up these features to get the most out of your new property. Your smarter, more advanced data
analysis awaits.Learn more about the Setup Assistant

0 /12 marked complete

£ Data collection

Collect website and app data
Collect event data by adding the Google tag to your web pages. Learn more

((J

Property settings

Turn on Google signals
Access aggregated data from people with Google accounts who allow Ads Personalisation. Learn more

Set up conversions
Identify the key user interactions most important to your business. Learn more

Define audiences
Find, group, and remarket to your most engaged visitors Learn more

Manage users
Add users, user groups and permissions. Learn more

DATA FLOWING >

@ Mark as complete

SIGNALON




. Exact Match > Exact Match : : . = _— "
.'| Analyt|cs Exact Match GA4 ~ Q, Try searching "Explorations am 0 : ‘

ADMIN USER
n —

[TV -+ Create Property

Exact Match GA4 (243372114)

® a

[ @ This is your new GA4 property. Your connected Universal Analytics property remains unchanged.

< Setup Assistant

)

Ef Property Settings Setup Assistant Connected to Exact Match

Property Access
Management

Set up these features to get the most out of your new property. Your smarter, more advanced data
analysis awaits.Learn more about the Setup Assistant

Data Streams

8 /12 marked complete

8 Events
F1 conversions £  Data collection

2= Audiences Collect website and app data

; DATAFLOWING @) >
Collect event data by adding the Google tag to your web pages. Learn more e

I:‘le Custom definitions
£ » Data Settings €  Property settings

A, DataImport i
. p Turn on Google signals SIGNAL ON (:) >
Access aggregated data from people with Google accounts who allow Ads Personalisation. Learn more ~ seesseeeees

B8 Reporting Identity

Set up conversions S ColVERSIONE @ >
Identify the key user interactions most important to your business. Learnmore ~ mmemsemesmesmeseees
°2, Attribution Settings
Dgflne audiences " ) 2 AUDIENCES @ >
) Property Change History Find, group, and remarket to your most engaged visitors Learn more
Manage users
. 7 USERS
Dd  Data Deletion Requests Add users, user groups and permissions. Learnmore e @ >

e & NehiinView
©2023 Google | Analytics home | Terms of Service | Privacy policy | [ Send feedback




A property-k hasznalata



A Universal meg 1 evig tarolja az adatokat!

=> 2023. jalius 1-tol kizarolag a GA4 property-k fognak mérni,
viszont a Universal adatok még korlatozott ideig elérhetoek
lesznek, ezéert ha ezt szeretned lementeni, akkor vizsgald
meg az erre vonatkozo lehetoségeket!



D,

Analytics FEATURES  CONNECTORS ¥  PRICINGY  CUSTOMERS
Canvas

Backup Google Analytics data with Analytics Canvas

Analytics Canvas has been Google Analytics Trusted Testers since 2010, working together with the

GA API team to ensure accurate data flows through to GA users. In that time, we've delivered data

to Analytics Standard and Analytics 360 customers all around the world, dealing with the most

complex cases involving billions of rows and thousands of accounts.

Now you too can use the tool the experts rely on for GA data extraction to backup your Universal
Analytics data!

Advantages of using Analytics Canvas to export your Google Analytics data

User friendly tool that lets you start downloading data in minutes.

Quality tested to deliver accurate GA data

Capable of handling all of your data, no matter how many accounts, properties, views, or rows.
Delivers the full history without sampling or report query limiting, a.k.a. “(other)” where possible
Custom query builder with all available dimensions and metrics, including those custom to your
account.

Create your own UA queries with more than 9 dimensions and 10 metrics*

Include standard and pre-defined segments for your account, or develop your own segments in
the query builder

Include any number of filters within the query builder

Download data from multiple segments into the same table

Download data from multiple accounts, properties, and views in the same table and with the
same query

Get the complete history of all available data for each Property and View.

Export Google Analytics data to CSV, JSON, Excel, MySQL, SQL Server, RedShift, Postgres, Oracle,
BigQuery, Snowflake, and more data sources

Budget friendly

SUPPORT



ABOUT US

kcolmetrix

Google Universal Analytics
Historical Data

.' Analytics Q, Try searching for “audience overview"
o

A Home

Acquisition Overview @ Transactions

9,345

» 8% Customization

All Users

+ Add Segment
100.00% Users

REPORTS
<

» & Audience

Realtime
Primary Dimension: Conversion:

Top Channels ~ eCommerce Edit Channel Grouping

~ e Acquisition

Overview Top Channels

» All Traffic
W Paid Search
» Google Ads H (Other)
» Search Console \ = xmk: e
 Organic Sear
» Social W Social
. ™ Direct
» Campaigns ® Display
» B Behavior Email

' m

Conversions

WHAT WE DO PARTNERS & CLIENTS  CASE STUDIES

Nov
1 Nov 17 Nov 19 Nov 21 Nov 23 Nov 25 Nov 27 Nov 29 Dec1

Looking for the best way to backup your
Universal Analytics data?

We got it!

Contact us

keolmetrix

Revenue

699 726 € Nov 5 - Dec 5 =

w7




-= SUPEHM[THICS Platform Solutions Pricing Resources Company

Exporting data from
Google Analytics—or

Start free trial Login

Universal Analytics—
to Google BigQuery:

Saving your
historical data

Joy Huynh

More from BigQuery

After nine years of dedicated service, Google Analytics — or Universal Analytics —
will finally step down and give the crown to its successor —Google Analytics 4.

Google Analytics has been around for 15 years, and for the very first time, Google
gives the platform a complete makeover. This time we're not only talking about a




|exact match]

A property beallitasa - demo



Mérések tervezése az uzleti célok alapjan



Kerdesek a KPI-ok meghatarozasahoz

e Milyen szolgaltatasokat kinal a vallalkozasotok?

e Mia cég USP-je (unique selling proposition, azaz egyedi értékajanlata)?

e Kiacéeg célkozonsége? (kor, nem, foldrajzi lokacio, foglalkozas stb.) Melyek a f6 szegmensek?

e Kérlekird le az tigyfél atjat/életciklusat a kiilonbozd szegmensek esetében.

e Hogyan hasznaljatok a Google Analytics riportjait? Mit ellendriztek ott rendszeresen?

e Mit vartok altalanossagban a Google Analytics-t6l és a GA4-toI?

e \/égeztetek mar kérddives vagy mas jellegli kutatast a felhasznalditok korében? Ha igen,
akkor milyen eszkozzel és milyen eredmeényekre jutottatok? Mit szeretnének/mire van

sziikséglk a felhasznalditoknak?



Vallalkozassal kapcsolatos kerdések:

1.

Mik a rovid és hosszi tava céljaitok és terveitek? Mit szeretnétek elérni a kovetkez6 6-12
honapban?

Mi a f6 célja a weboldalnak? llyen f6 cél lehet a vasarlas, markaismertség novelés, forgalom
terelés, felhasznaldi elkotelezettség erdsitése, a felhasznalok tamogatasa, stb.

Mirdl ismert az Exact Match (pl. ar, min6ség, megbizhatdsag)?

Mik az alapvetd lzleti céljainak?

Termeékkel / Szolgaltatassal kapcsolatos kerdések:

Milyen értéket kapnak az tgyfeleitek, miutan igénybe vették a szolgaltatasotokat?
Egy 1-t6l (rossz) 10-ig (legjobb) terjedd skalan mennyire elégedettek az ligyfelek a
termékeitekkel / szolgaltatasaitokkal? Hogyan méritek az tigyfelek elégedettségét?
Milyen arkategoriaba tartoznak a termékeitek / szolgaltatasotok?

Melyek voltak top termékeitek / szolgaltatasaitok az elmalt 3 hénapban?

A szezonalitas befolyasolja a termékeiteket / szolgaltatasotokat (pl. 6sszel tobb az

értékesités)? Ha vannak ilyen id6szakok, akkor ezeket kérlek ird le.

10. Hol érhetdek el felhasznalbi vélemények?



Celkozonseggel kapcsolatos kerdések:

11.
12,

13

14,
15.

16.

17

Kérlek, ird le a legjovedelmezdbb lgyfeleiteket perszonajat. Mit érdemes tudni roluk?
Milyen hossza az értékesitési ciklus? Hany nap/hét/honap szokott eltelni, mire egy weboldal
latogatobol tgyfél lesz?

Hogyan lehet egy (j érdekl6dot fizetd tigyféllé alakitani? Hogyan néz ki egy tipikus vasarloi
atvonal?

Mik a vasarlast kivalto tényezdok? Mi készteti 6ket altalaban vasarlasra?

Mennyire hiiségesek az ligyfeleitek? Gyakran vasarolnak Gjra vagy hosszabbitjak meg a
szolgaltatast? Ha lemondjak a szolgaltatas az mivel indokoljak?

Nyomon kovetitek az tgyfelek visszajelzéseit (példaul elismerések, kifogasok, panaszok,
fejlesztési javaslatok stb.)?

Mi a jelenlegi helyzete az iparagatoknak? (ndvekszik altalanossagban, emelkedett a
versenytarsak szama az elmilt 2 évben, esetleg a kozelmalt globalis/helyi korilményei

befolyasoltak ezt?)



Marketinggel kapcsolatos kérdések:

18.

19.

20.

21.

22.

23.
24,

25.

Hogyan népszer(isititek jelenleg weboldalatokat? Kérlek ird le a jelenleg futo
marketingkampanyaitokat.
Mely marketing kampanyok hozzak be a legjobb ligyfeleket?
Melyik marketingcsatorna a f6 bevételi forrasa a weboldalatoknak?
Szerinted mely marketingkampanyok a leghatékonyabbak és melyek a legkevésbé
hatékonyak (az értékesités generalasa szempontjabdl)?
Milyen marketing csatornakat hasznaljatok aktivan? Példaul:

o Fizetett keresés

o Fizetett kozosségi hirdetés

e Display hirdetések

e Remarketing

e Youtube-hirdetés

e Affiliate marketing

e Nyomtatott reklam

e Offline reklam

e SEQ, stb.

Melyek valtak be? Honnan tudjatok, hogy ezek miikddnek?

Mik az els6dleges marketing céljaitok?

Milyen terveitek vannak az altalanos értékesités és a ROI javitasara a kovetkezd 4-6
hénapban?

Terveztek nagyobb valtoztatasokat a weboldal dizajnjaban/navigaciéjaban/vasarlasi

folyamatban a kdvetkezd 4-6 honapban? Kérlek részletezd, amennyiben igen.



Technikai kerdesek:

26.
27.

28.

29.

Ki kezeli a fejlesztési folyamatot? (pl. hazon bellili fejlesztdk, kiszervezett fejlesztdk stb.)
VVan-e a weboldalnak staging/tesztelési kornyezete? A staging webhely a f6 webhely
masolata, ahol a fejlesztok végrehajtjak és tesztelik a valtoztatasokat. Ha igen, ehhez
kaphatunk hozzaférést?

Lesz lehetGséglink arra, hogy tesztelni tudjuk a vasarlasi folyamatot anélkdil, hogy pénzt

koltenék az oldalon? Sziikséglink lenne erre a lehetdségre, hogy tesztelni tudjuk a mérések

beallitasat.
Egy 1-t6l 10-ig terjedd skalan mennyire konnyl és gyors a fejlesztokkel végrehajtatani az

altalatok altal kért valtoztatasokat (pl. egyéni kod hozzaadasa egy weboldalon, amely a

Google Tag managerhez sziikséges)?
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A GA4 esemenymeres alapjal



Google Analytics 4

e FEventek

Universal Analytics

Pageview-k

Eventek

Ecommerce mérés
Kozossegi méedia interakciok
Képernyok

Kizarasok



Az aj adatmodell

-> Teljes flexibilitast ad

-> Minden adatot esemeényként azaz event-ként mérunk
€ Automatikus eventek
€ Ajanlott eventek
€ Egyedieventek

->» Szand ra az idot, hogy megeértsd az Gj adatmodelit!



Google Tag Manager alapok



Mutasd be nekem a Google Tag Manager térténetét, mikodését és sorold fel az 5
leghasznosabb funkcidjat!

A Google Tag Manager egy ingyenes és konnyen hasznalhatoé eszkdz, amely lehetdveé teszi a
felhasznal6k szamara, hogy hozzaadjak és frissitsék a weboldalaikhoz a koveté kddokat
(tag-eket) - példaul a Google Analytics, a Google Ads és mas harmadik fél altal kinalt kévetd

kédokat - anélkil, hogy kdzvetlenul médositaniuk kellene a weboldal kédjat.

Torténete:

A Google Tag Manager (GTM) a Google szolgaltatasainak egyike, és 2012. oktéberében

indult. A szolgaltatas célja, hogy a tag-ek kezelése egyszerlibb és hatékonyabb legyen. Ez a
szolgaltatas kaléndsen hasznos azoknak a vallalatoknak és egyéneknek, akik sok kiilénb6zé
tag-et hasznalnak weboldalaikon, €s szeretnék, ha ezek a tag-ek egyszerlibben és
gyorsabban frisstlhetnének. A GTM hasznalata gyorsabb és hatékonyabb a tag-ek
hozzaadasa és frissitése szempontjabdl, és csdkkenti a hibak és a hianyossagok kockazatat,

amelyek a tag-ek kézi hozzaadasaval és frissitésével jarhatnak.




Mikodése:

A Google Tag Manager kodjat egyszer kell hozzaadni a weboldal kodjahoz, és onnantal
kezdve a Google Tag Manager fellletén keresztil lehet hozzaadni és frissiteni a tag-eket. A

felhasznalok hozzaadhatnak uj tag-eket, médosithatjak a meglévé tag-eket, és tesztelhetik a

tag-ek mikodését a Google Tag Manager fellletén keresztil. A Google Tag Manager felllete

lehetdve teszi a tag-ek egyszeribb kezelését, és csokkenti a hibak és a hianyossagok

kockazatat, amelyek a tag-ek kézi hozzaadasaval és frissitésével jarhatnak.




A Google Tag Manager 6t legfontosabb funkcidjanak a kovetkezéket talaltam:

. Csokkentett fliggdseg a fejlesztéktdl: gyorsan és egyszerlien adhat hozza és kezelhet
marketing cimkeket fejlesztdi segitség nélkul.

. Tesztelés és hibakeresés: elénézetet tekinthet meg, tesztelhet és hibakat kereshet a
valtoztatasokban, miel6tt élesitené 6ket. Ez a funkcio segit a hibak megel6zésében és
csokkenti a szukségességet a tesztelésre €l6 vagy bemutato webhelyen.

. Felhasznaldi engedélyek ellenérzése: csak a jogosult személyek hajthatnak végre vagy
jovahagyhatnak valtozasokat a marketing beallitasokban.

. Verzidk: a GTM létrehoz és naploz egy uj kodverziot minden alkalommmal, amikor
valtoztatasokat tesz kozzeé. Ez lehetdve teszi a multbeli és jelenlegi valtozasok
megtekintését, és szukseg esetén visszatérhet a korabbi verzidokhoz.

. Munkateruletek: a GTM tobb munkateret biztosit a csapattagok szamara, hogy egyszerre

dolgozhassanak anélkil, hogy feltilirnak egymas haladasat [23*source] .




Your Company
(or your client)

ks

I A

Google Analytics Google Ads

When should it fire?
What data do you need?
etc.



Your Company
(or your client)

I N\

Google Analytics Google Ads




Google
Tag Manager

Google Ads



A GTM elonyei:

e Minden meérdkad egy helyen van kezelve

e Kevésbé fugg a kodok elhelyezése és modositasa vagy
bovitése a fejlesztocsapat kapacitasaitol

e Sokkal gyorsabban beallithato és tesztelheto szamos mérés

e Sokan hasznaljak, ezért sok tananyag, minta kad és szakmai
kozosség érheto el az interneten



google tag manager

Google
https://tagmanager.google.com

Google Tag Manager
Google Analytics lets you measure your advertising ROI as well as track your Flash, video, and
social networking sites and applications.

Sign in

Google Analytics lets you measure your advertising ROl as well as ...

Tag Manager overview
Google Tag Manager is a tag management system (TMS) that ...

Google Tag

Google Analytics lets you measure your advertising ROI as well as ...

Tag Assistant

Deploy tags in Google Tag Manager easily and safely with ...

More results from google.com »

People also ask

What is Google Tag Manager do?

Do you really need Google Tag Manager?




< Add a New Account

Account Setup

Account Name
Gerilla Mentor Klub
Country

Hungary v

D Share data anonymously with Google and others ®

Container Setup
Container name

gerillamentorklub.hu
Target platform

Web
For use on desktop and mobile web pages

ios
For use in iOS apps

Android
For use in Android apps

AMP
For use in Accelerated Mobile Pages

Server
For server-side instrumentation and measurement

o)
=
o
o)

Ca ncel




Google Account

GTM account GTM account

Container Container

Container Container




All Favourites Recent Q Search
Jd © @ < o
Tag Manager Accounts Containers

Exact Match
6000735585

Accounts page | Exact Match

exactmatch.hu
GTM-PQPFCB5

exactmatch.hu server side
GTM-TV6ND6N

G Exact Match

Visit Platform Home




Exact Match > Exact Match

L}
« o TagManager = gyactmatch.hu ~ Q,  search workspace HH
Workspace Versions Admin GTM-PQPFCB5  Workspace Changes: 0 Preview

CURRENT WORKSPACE

Default Workspace > New Tag Now Editing : Live Version

Choose from over 50 tag | Default Workspace Version 63

types
@ Overview

Add a new tag Published 20 days ago
B Tags

by aron@exactmatch.hu

@ Triggers

Description Workspace Changes Latest Version
dl Variables Version 63

O O O Modified 20 days ago

BB Folders Modified Added Deleted by aron@exactmatch.hu
O Templates Edit description > Manage workspaces > Latest version >

Workspace Changes

This workspace has no changes.
Learn more
Activity History >

Terms of Service * Privacy Policy.




Exact Match > Exact Match

¢ € TagManager  eyactmatch.hu - - 5
Workspace Versions Admin
ACCOUNT e CONTAINER i
Exact Match exactmatch.hu GTM-PQPFCB5
m Account Settings BT Container Settings
£ Account Activity £0)  Container Activity
- User Management -» User Management

Q Install Google Tag Manager

4 Import Container

|4

Export Container

External Account Links

&

Approval Queue

e »

Environments

Container Notifications

.

Tag Coverage



Install Google Tag Manager

Copy the code below and paste it on to every page of your website.

Paste this code as high in the <head> of the page as possible:

<!-- Google Tag Manager --> ﬁf]
<script>(function(w,d,s,1l,1i){w[l]l=w[1l]||[];w[l].push({'gtm.start':

new Date().getTime(),event:'gtm.js'});var f=d.getElementsByTagName (s) [0],
j=d.createElement (s) ,dl=1!='datalayer'?'&1="+1:"'"';j.async=true;j.src=
'https://www.googletagmanager.com/gtm.js?id="+i+dl; f.parentNode.insertBefore (j, £f) ;

}) (window, document, 'script', 'datalayer', 'GTM-PQPFCB5") ;</script>

<!-- End Google Tag Manager -->

Additionally, paste this code immediately after the opening <body> tag:

<!-- Google Tag Manager (noscript) --> []
<noscript><iframe src="https://www.googletagmanager.com/ns.html?id=GTM-PQPFCBS5"
height="0" width="0" style="display:none;visibility:hidden"></iframe></noscript>

<!-- End Google Tag Manager (noscript) -->

For more information about installing the Google Tag Manager snippet, visit our Quick Start Guide .

OK




o "8 F ® 83

Overview

Tags

Triggers

Variables

Folders

Templates




X

D

Choose tag type

Discover more tag types in the Community Template Gallery

Featured

@ @ O 0 » 2

Google Analytics: GA4 Configuration
Google Marketing Platform

Google Analytics: GA4 Event
Google Marketing Platform

Google Ads Conversion Tracking
Google Ads

Google Ads Remarketing
Google Ads

Floodlight Counter
Google Marketing Platform

Floodlight Sales
Google Marketing Platform

Conversion Linker
Google

Featured Community CMP Templates
Discover featured CMP templates that deeply integrate with GTM's consent configuration

Custom

72N

Custom HTML



o0 FE ® B D

Overview
Tags
Triggers
Variables
Folders

Templates




X Choose trigger type
Page View

Consent Initialisation
Initialisation

Page View

DOM Ready

®© © 0 6 ©

Window Loaded

Click

e All Elements

@ Just Links

User Engagement

©  Element Visibility

e Form Submission



o8 E ® 8

Overview
Tags
Triggers
Variables
Folders

Templates




X Configure Built-In Variables ®

Clicks

Click Element
Click Classes
Click ID

Click Target
Click URL
Click Text
Forms

[[] Form Element
Form Classes
Form ID

Form Target

Form URL

O000~O0

Form Text

History




X Choose variable type Q

[  Discover more variable types in the Community Template Gallery >

Custom Templates

e Unique Event ID

Generates unique event id

Navigation

HTTP Referrer
The value is set to the HTTP referrer.

URL

Page Variables

G 1st-Party Cookie

The value is set to the first value of the 1st party cookie with the matching name.

Custom JavaScript
This variable uses the provided JavaScript function to calculate its value in the browser. Each
time this variable is used, the function will be executed and its return value will be used.

JavaScript Variable
The value is set to that of the global JavaScript variable you specify.

&)
G Data Layer Variable
&)



Tags

Variable

Triggers

Variable

Variable

Variable




Tag, trigger & variable - 3 fo kérdés

e Mit csinaljona GTM? - Tag
e Mikor csinaljaa GTM? - Trigger

e Mit/Mikor/Hogyan? - VVariable



Példa

o Mit?
o Google Ads Conversion Tag
e Mikor?
o A koszond oldalon
e Hogyan?
o Amikor az URL tartalmazza a /koszonjuk-a-vasarlast/



o F ® 3

Overview
Tags
Triggers
Variables
Folders

Templates




Community Template Gallery

Import Tag Template

100shoppers Where To Buy Widget Script
by buybox

8

2BCookie Consent Manager
by 2B-Advice

500apps - Botup
by agilecrm

G ©

500apps - Forms.io
by agilecrm

500apps - SiteRecording
by agilecrm

)}

6 A t El Pixel

by Quadratic-Insights

!

o Accessibility by AudioEye
L4 by audioeye

Accessibility by UserWay
by UserWayOrg

by acquia

Acquire
by acquireio

Across Simple Conversion Code
by across-it

Y
o Acquia Personalization Capture
,
@

\ AdDaptive Intelligence Site Analytics
t\ by AdDaptive

o Adform Tracking
by peaksandpies

Attention: The templates provided by third party parties in this Google Tag Manager
Community Template Gallery are not provided by Google. Google makes no promises or
commitments about the performance, quality or content of the services and applications
provided by the templates. Your use of this Gallery is subject to the Community Template
Gallery User Policies.




)

-

£

effectix

Community Template Gallery

Ianxjrt'ra£J1¥3n1Fﬂate ...............

Adsmurai Facebook Pixel & Conversions APl (CAPI)
by Adsmurai-Google-Tag-Manager-Templates

CookieConsent.io - Facebook Server 2 Server template
by cookieconsentio

Facebook CAPI Tag
by peaksandpies

Facebook Conversions API (CAPI) by Deviate Tracking
by DeviateLabs

Facebook Customer Chat
by facebookarchive

Facebook Pixel
by facebookarchive

Facebook Pixel by Effectix
by Effectix-com

Teko Facebook Pixel Add to cart
by teko-vn

Teko Facebook Pixel Checkout
by teko-vn

ADDED

ADDED




Google Tag Manager
hasznalata - demo



Ajanlott es egyedi események



Event (esemeény) tipusok

-> Automatikus - alap eventek + Enhanced measurement
-> Ajanlott - a Google iparagi ajanlasal
-> Egyedi események



Ajanlott események



Recommended events

All properties

Retail &s ecommerce

Jobs, education, local deals and real estate
Travel

Games

N0 2B 27



= Analytics Help Q  Describe your issue HH

Help Center Community Announcements Analytics B Contact us

Analytics for beginners Migrate from UA to GA4 Manage accounts, properties, and users Manage data Understand reports Google Ads and attribution Audiences and remarketing >

Events > [GA4] Recommended events

This article is about Google Analytics 4 properties [ . Refer to the Universal Analytics section & if you're still using a Universal Analytics property, which will stop processing data & on July 1, 2023 (July 1, 2024 for
Analytics 360 properties).

Events

E  [GA4] About events
[GA4] Recommended events

E  [GA4] Automatically collected events
Adding these events to your website or mobile app helps you measure additional features and
behavior as well as generate more useful reports. Because these events require additional B  [GA4] Enhanced event measurement
context to be meaningful, they're not sent automatically.

& [GA4] Recommended events
Use the links in this article to see the prescribed parameters for each event. You should send
recommended events with their prescribed parameters to get the most details in your reports Bl [GA4] Custom events
and to benefit from future features and integrations as they become available.

. B [GA4]set up ecommerce events

To learn how to set up a recommended event on your website or app, see Set up events .

E  [GA4] Monitor events in DebugView

Ny B [GA4] Modify and create events via the

user interface

(m

Measure user a
with recommen
events

[GA4] Add custom parameters to
automatically collected events

E  [GA4] Measure pages and screens

Matt | anders




For all properties

We recommend these events to all customers in all business verticals. Later sections in this
article include some of these events when we recommend sending the events for the given use
case.

Event Trigger when

ad_impression a user sees an ad impression, for app only
earn_virtual_currency a user earns virtual currency (coins, gems, tokens, etc.)
join_group a user joins a group to measure the popularity of each group
login a user logs in

purchase a user completes a purchase

refund a user receives a refund

search a user searches your content

select_content a user selects content

share a user shares content

sign_up a user signs up to measure the popularity of each sign-up method
spend_virtual_currency a user spends virtual currency (coins, gems, tokens, etc.)
tutorial_begin a user begins a tutorial

tutorial_complete a user completes a tutorial




Fcommerce meres



For online sales

We recommend these events when you want to measure sales on your site or app. They're
useful for retail, ecommerce, education, real estate, and travel. Sending the events
populates the Ecommerce purchases report. To learn more about these events, see Measure

ecommerce.

Event

Trigger when

add_payment_info

a user submits their payment information

add_shipping_info

a user submits their shipping information

add_to_cart

a user adds items to cart

add_to_wishlist

a user adds items to a wishlist

begin_checkout

a user begins checkout

generate_lead

a user submits a form or a request for information

purchase

a user completes a purchase

refund

a user receives a refund

remove_from_cart

a user removes items from a cart

select_item

a user selects an item from a list

select_promotion

a user selects a promotion

view_cart

a user views their cart

view_item

a user views an item

view_item_list

a user sees a list of items/offerings

view_promotion

a user sees a promotion




datalLayer .push({ ecommerce:
datalayer.push({

eve
ecommerce :
transaction_id: "T
value: 25.4
tax: 4.90
shipping:
currency
coupon:
items: [
{
item_id:
item_name: t and Fri

affiliation: "Google Merc
coupon :

discount

index: 8,
item_brand: "Google
item_category
item_category2:
item_category3:
item_category4:
item_category5:
item_list_id:
item_list_name:
item_variant:

quantity:

item_id:
item_name:
affiliatio
coupon:
discount:
index: 1,
item_brand:
item_category
item_category2:
item_category3:
item_category4:
item_category5:
item_list_id:
item_list_name:
item_variant:
location_id:
price: .99
promotion_id
promotion_name:
quantity:




X GAA4 - Purchase Event [

Tag Type

' Google Analytics: GA4 Event
° Google Marketing Platform

Configuration Tag @
GA4 - Configuration

Event Name (@
purchase

Ecommerce
v Send Ecommerce data

Data source
Data Layer

Consent Settings ™A 3

Built-In Consent Checks (@

ad_storage  analytics_storage

Additional consent checks
No additional consent required

Triggering
Firing Triggers

° Purchase event

Custom Event




X Purchase event [

Trigger Configuration

Trigger Type

O Custom Event

Event name

purchase

This trigger fires on
All Custom Events

References to this Trigger

o Facebook Event - Purchase
Tag

GA4 - Purchase Event
Tag

Google Ads - Conversion - Purchase
Tag

Google Analytics - Ecommerce - Purchase
Tag

Google Analytics - Event - Megrendelés
Tag

O 0 0 O




X Google Analytics - Ecommerce - Purchase [J

Tag Configuration
Tag Type

' Google Analytics: Universal Analytics
o Google Marketing Platform

Track Type

Event

Category
Ecommerce

Action
Purchase

Google Analytics settings @

A}

v/ Enable overriding settings in this tag ®

E-commerce

Enable Enhanced Ecommerce Features (@
True

v/ Use Data Layer

v Use GA4 schema

Consent Settings BE™) (@




: Shoprenter Megoldasok v Elénydk v Tamogatds v Designtémék Referenciak Arak Q Tesztbolt inditasa

Konverziok mérése

Egy webdaruhaz esetében kiemelten fontos a konverzié nyomonkévetése.
Google Analytics 4-ben barmelyik eseményt bedllithatjuk konverzidként
(ajanlott tébbet is). A Shoprenter elére defini@lva konverzidként régziti a
purchase eseményt, de ajanlott akar a add_to_cart és a begin_checkout

eseményeket is konverzidként bedllitani.
Miutén egy eseményt konverzidként jeldltink meg, a bedllitast kévetden kell 1-

2 nap a Google-nek mire érzékeli €s mér mutat konverziés adatokat GA4-ben

az adott eseményre.

GA4 hasznalata és felépitése

Az (j feltleten az aldbbi menupontokat talé@ljuk meg a bal oldali navigacios

savben:

e Féoldal

Tartalomjegyzék
Atdllas Google Analytics 4-re

Universal Analytics vs. Google
Analytics 4

Események a GA4-ben
Konverzidok mérése

GA4 haszndlata és felépitése

Jelentések
Felfedezés
Bedllitas

Google Analytics 4 bedllitasa



for WordPress

{ ‘» } G°°gle Tag Manager Home GDPR The plugin v Free Learning v

Google Analytics 4 / GA4 - Enhanced Ecommerce
tracking - How to setup?

This article will show you how to setup ecommerce tracking for your Google Analytics 4 property with Google Tag
Manager, WooCommerce and GTM4WP. Google Analytics 4 or GA4 is the next generation of the popular free tool
Google Analytics. It uses a completely different data model as well as new reports and user interface. GTM4WP uses the
recommended event names of Google to send ecommerce actions like add to cart, product click or purchase.

This article is for users of Google Tag Manager for WordPress plugin v1.12 or newer. If you are using an older version of

my plugin, please consider to upgrade.

If you are looking for setup instructions to your Universal Analytics or GA3 tags, please visit the GA3 version of this

article.

Step 0: pre-setup checks - Google Analyitcs 4 configuration
variable
You do not need to setup anything in your Google Analytics 4 properties. It will automatically pick up ecommerce events

and data and show you the results in monetization reports.

In your Google Tag Manager container, you will first need to add a Google Analytics 4 configuration tag if you haven't
added it yet. This will store your Google Analytics 4 web stream ID (G-XXXXXXXXX) and every global attribute you set in
it. It will also send a page_view event if you do not change the default behavior of the tag.

=T -

Blog Contactme 0O

Download

Download the latest version
of my Google Tag Manager
plugin for WordPress and
start using advanced GTM on
your website without coding!

Contribute

Interested in early releases

of new features?

Do you want to contribute to
the source code?

Visit the GitHub repo of the
plugin

GitHub repo

Tag Manager basics

How to access a dataLayer

variable in Google.Tag

Manager Privacy & Cookies Policy




[ shopify help center ~ Topics ©+  Developers ¥ Support v English v shopify.com ™

Search the documentation Q

Shopify Help Center > Topics > Analytics > Google Analytics > Setting up Google Analytics 4

Itro to Shopify Setting up Google Analytics 4

Migrate to Shopify

Shopify admin Before you can start gathering data about your store, you need to have a Google Analytics account and create a
Your account Google Analytics 4 property. You can then set up Google Analytics 4 tags on your Shopify store, and link your
Online Store Google Ads account to your Google Analytics account.

POS

B2B SHOPIFY PLUS ' Grow your business

Sales channels If you need help with setting up Google Analytics, then you can hire a Shopify expert &'

Shopify checkout

Domains

Products

Payments

Locations On th|S page

Shipping and delivery

Customers ¢ Step 1: Create a Google account and Google Analytics account

Orders ¢ Step 2: Create a Google Analytics 4 property







Egyedi események



Egyedi események

N2 0 2N 2 7

Ecommerce méreés
Form kitoltés
Scrollozas

Hirlevél feliratkozas

Elem megtekintése
?



Parameterek



Parameterek

Plusz informaciokat kuldhetlink be az eventekhez
Szoveges erték lehet (dimenzidk esetén)

Numerikus érték lehet (metrikak esetén)

Egy eseményhez akar 25 kilonbozo parameétert is
megadhatunk!

e A korabbi Category, Action, Label, Value + Non-interaction
beallitast valtjak ki a paraméterek



5 Exact Match > Exact Match
..l Analyt|cs Exact Match GA4 ~ (] Try searching "where did my users come from" 0 : ‘

ﬁ Reports snapshot o All Users Last28days 10 Jan - 6 Feb 2023 v
Real-time
> > o
video_progress v A ~ [ < A~
Life cycle A

» Acquisition

@ ~ Engagement Event count Total users Event count per user Event value EVENTS IN LAST 30 MINUTES
= Engagement overview 1 .1 K 5 7 2 O O 1
Events
120
Conversions : :
100 video_current_time
Pages and screens: Page ti... 35
video_duration | %
» Monetisation 60 100%
o
video_percent
Retention 20
video_provider
Search Console ~ zg
video_title
» Search Console as 2 2 s
video_url
User A Itime -
visible
» Demographics
» Tech
Event count by Country Event count by Gender
[ Library
COUNTRY EVENT COUNT [
© < Hungary 844

Romania 121



..l Analytics

N ON =

ADMIN

Exact Match > Exact Match

Exact Match GA4 ~

USER

@

» Data Settings

-

Data Import

<8 Reporting Identity
Attribution Settings

D Property Change History

Dd Data Deletion Requests

é DebugView

PRODUCT LINKS

A Google Ads links
,/) Ad Manager links
@

BigQuery links

Merchant Center

[> Display & Video 360 links
8

Optimise links

ol

T

P annla Dlau linka

Q_ Try searching "where did my users come from"

Debug Device

7:08 pm

7:07 pm

7:06 pm

7:05 pm

7:04 pm

7:03 pm

7:02 pm

7:01 pm

©2023 Google | Analytics home | Terms of Service | Privacy policy | [Z] Send feedback

0

X

User properties

video_progress
Parameters

19:08:50:
19:08:49 » page.title

» video_current_time
19:08:00

» video_duration
19:07:57,

¥ video_percent

10

19:07:5

» video_provider
19:07:54

» video_title
19:07:53
19:07:52  » video_url

et

TOP EVENTS

LAST 30 MINS

online_courses_visitors

CLS

LCP

page_view

FID

element_visibility

menu_click

session_start

20 TOTAL
O @4+ Qo
4

3

USER PROPERTIES ACTIVE NOW

menu_clickers

true



Paraméterek és riportolas



Parameéterek és riportolas

-> Az egyedi paramétereket regisztralni kell
- Ehhez a kovetkezo |épések sziiksegesek:
€ Navigalj a Custom Definitions meniiponthoz
& |tt valaszd ki a Create Custom Dimensions / Metrics részt
-> Hozd létre a custom dimension-t vagy metric-et
-> Aregisztracio utan valnak elérhetové az adatok



5 Exact Match » Exact Match . .
.|I Analytics Exact Match GA4 ~ Q_ Try searching "Explorations”

QA ADMIN USER
o
@ Exact Match GA4 (243372114) Custom definitions Quota information
& Setup Assistant
(€ ——
_ Custom dimensions ~ Custom metrics feats cUs OmCIMensIons
ﬁ Property Settings
Dimension name 1 Description Scope Uear Last changed
., Property Access Property/Parameter
&= Management
File Extension Event file_extension 19 May 2022 :
= Data Streams
File Name Event file_name 13 Sept 2022 :
8 Events
Menu clickers :lze‘::r:klk kattintottak egy meni User menu_clickers 1 Apr 2021 :
3 conversions
Menu Item URL Event menu_item_url 13 Feb 2023 :
2= Audiences
25 v i
It ’ 1-40f4 I< < > >l
:ﬁ) Custom definitions emeperpage
g » Data Settings
1, Datalmport
“=E Reporting Identity
2, Attribution Settings

D Property Change History

Dd Data Deletion Requests

e & pehuaview

©2023 Google | Analytics home | Terms of Service | Privacy policy | [Z Send feedback




X New custom dimension Save

A Creating a custom dimension with a high number of unique values may negatively
impact your reports. Be sure to follow best practices when creating custom
dimensions.

Learn more about best practices

Dimension name @ Scope®

Event aé

Description®

Event parameter (]

[ Kelect an event parameter - ]

video_current_time

video_duration

video_percent

video_provider

video_title I

_video url




Limitek



Adatgyujtesi limitek



Limit

Havi hit limit Nincs korlatozva
Events 500
Parameéter event-enként 25

Data retention Akar 14 honap




Event név
Paraméter név
Parameter érték
User property név

User property érték

40 karakter

40 karakter

100 karakter

24 karakter

36 karakter



Konfiguracios limitek



Conversions (registered conversion events)
Audiences

Funnels

Exploration reports per user

Exploration reports shared

30

100

200

200

500



Riportolasi limitek



Sztenderd riportok Nincs mintavétel

Exploration riportok 10 millid event



Debug\/iew hasznalata - demo
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Mentor Klub

Riportok



Attekintés Home

Reports

Explore

@ Advertising




Home

Explore

A
M Reports

@ Advertising

Sztenderd
riportok



Home

Explore

A
M Reports

Egyedi
riportok

@ Advertising




Home

A
M Reports

Explore

@ Advertising




Home

Explore

A
M Reports

@ Advertising

Beallitasok



Exact Match > Exact Match

Al Analytics  Exact Match GA4 -

()

Home
m
(%) Users Event count
1.2K 23K
€ 158% 115.6%

= Last 28 days = = Preceding period

Last 28 days v

Recently accessed

{S} Custom definitions

Just Now

Suggested for you

° =

PAGE TITLE AND S...

[PPSR S Y RPN aa

VIEWS

Q| Try searching "Explorations”

Conversions New users
696 11K
11.4% 17.0%

i?') Setup Assistant

Just Now

Users ¥ by Country ID v

@ - *’ USERS IN LAST 30 MINUTES

0]

250 USERS PER MINUTE

COUNTRY ~
View reports snapshot >
m Realtime overview
Just Now
@ -
COUNTRY ID USERS

PRI P P

No data available

@ Explore

today

Sessions ¥ by
Session defaultc... ~

SESSION DEFAULT ...

LR

USERS ~

View real time >

(@)

SESSIONS

anc _a acon




A

O

Q
®

»

4

&

Reports snapshot

Real-time

Life cycle
Acquisition
Engagement
Monetisation

Retention

User
Demographics

Tech




Al Analytics

;]
o

(€

All accounts > Demo Account

GA4 - Google Merch Shop ~

Explorations

Start a new exploration

Blank

Create a new exploration

o)
(=]

Name

Funnel Example

Free-form

GAA4 Training Day

LWGMP CC Funnel

Q Try searching "add web stream”

Free-form
What insights can you uncover with custom
charts and tables?

Owner

Kyle Blanchette

Aron Bay

Kyle Blanchette

Taylor Abramowitz

Mobile / Paid / Direct Segment Overla... Aron Bay

Behavior Flow Path 2023

Shopping Behavior Funnel 2023

Transaction IDs

User lifetime Marc

Aron Bay

Aron Bay

Nikki Vinuya

Marc Girod

Funnel exploration

What user journeys can you analyse, segment

and breakdown with multi-step funnels?

Last modified

11 Apr 2023

11 Apr 2023

1 Mar 2023

13 Feb 2023

7 Feb 2023

7 Feb 2023

7 Feb 2023

28 Jan 2023

18 Nov 2022

Path exploration

Template gallery

- ——
'
v

What user journeys can you uncover with tree

graphs?

Property

GA4 -

GA4 -

GA4 -

GA4 -

GA4 -

GA4 -

GA4 -

GA4 -

GA4 -

Google Merch Shop

Google Merch Shop

Google Merch Shop

Google Merch Shop

Google Merch Shop

Google Merch Shop

Google Merch Shop

Google Merch Shop

Google Merch Shop




Advertising snapshot

Performance

All channels

Attribution
Model comparison

Conversion paths




ADMIN USER

INII@ - Create Account

Demo Account
& Account Settings
e Account Access Management

Y AllFilters

Property

GA4 - Google Merch Shop (213025502)

O

@ 35 % T ¢ il

=3

-+ Create Property

Setup Assistant

Property Settings

Data Streams

Events

Conversions

Audiences

Custom definitions

» Data Settings

Data Import

Reporting Identity

Attribution Settings

DebugView

PRODUCT LINKS

.\ Google Ads links

/1. Ad Manager links

o

BigQuery links

Display & Video 360 links

Merchant Center

Google Play links

Search Ads 360 links

o Y Qv

<h

Search Console links
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Direct
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Cross-network

Paid Search
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17K Direct
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W < ~
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45
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II = | 0=l
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View real time >
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Session Google A... ¥
SESSION GOOGLE ... SESSIONS
28K 1009693 | ..._PMax Test 6.2K
26K 1009693 | G...yle Images 3.2K
13K 1009693 | ..._PMax Test 2.2K
8.2K 1009693 | G...yle Images 1.5K
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=_ [SAMPLE] - EM - E-Commerce Report

(@ Summary

[exact match]

SUMMARY

"B Monetisation Device category - Session source - Session medium - Session campaign -
‘g Products Comparison: Previous Period
> -}::- Paid Channels MAIN KPIS
® Audience ACQUISITION I ENGAGEMENT
New users Total users Sessions Engagement rate Pages/Session Avg. Engagement Time
63,502 84,108 113,534 64.49% 4.8 00:01:42
t2.5% t7.7% t 6.6% §-3.4% t9.8% £12.1%

CONVERSION

| REVENUE

Purchases Conversion Rate Purchase/Cart ratio Revenue Avg order value
) 0,
2,404 126.05% 7.75% $308,465 $129
26.0% -29.4% 3-6.2% 140.2% 111.8%
Users & Engagement Conversions & Revenue
I Total users Engagement rate Il Total revenue Conversion Rate
150K 100% W 400K s 200%
2 281.41K e
£ 100k B3 | $240:77K g
H 5| g $179.29K s
&
= 5% E B 200K | 316265 100% §
2 sk 5 = I — ]
= S S &
P o
& S
0 0% 0 0%
May June July August  September  October May June July August  September  October
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